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When searching for CBD, how important are 
each of these sources of information? 

85.71% of survey respondents 
responded that family, friends 
and colleagues are a very –

moderately important source of 
information

90% of survey respondents 
responded that medical 

professionals are a very –
moderately important source of 

information

70 % of survey respondents 
responded that the internet is a 
very – moderately important 

source of information

SURVEY RESULTS ANALYSIS
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Article Features
Work with writers to pitch you 

as an article feature, thus 
establishing your credibility by 
making yourself known as an 

industry leader
Press Alerts/Press Releases 

Inviting the press and 
announcing exciting news 

related to your brand or CBD 
in general can help expose to 

the public at large

Gift Guides 
Pitching the CBD to known 

writes and bloggers who make 
gift lists or best product lists à
helps expose product to new 

audiences

MEDIA STRATEGY RECOMMENDATION



STRATEGY

MENTAL WELLNESS PARTNERSHIP



SAMPLE PRESS RELEASE



SAMPLE MEDIA PITCH



Subscription emails from Cision/ HARO 

ADDITIONAL MEDIA OUTLET SOURCES



SOCIAL MEDIA INSIGHTS



CREATIVE



NEW SOCIAL CHANNELS

SOCIAL MEDIA REVAMP

MACRO + MICRO-INFLUENCERS

“RECLAIMER OF THE WEEK”

#KnowYourUpstate











52% OF CONSUMERS

GIVEAWAYS + PRODUCT 
INFO

+

CONTENT CALENDAR

PERSONAL NARRATIVE + 
CONSISTENT BRANDING

SOCIAL MEDIA INSIGHTS



SEO STRATEGY: Increasing Upstate’s Visibility
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